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marketing



Transparency…

Frank Days

VP, Marketing, Correlsense

Co-host of Marketing Agility Podcast

LinkedIn.com/tangysliceLinkedIn.com/tangyslice

Soccer dad and chili head



You may also know me as…

@tangyslice

www.tangyslice.comwww.tangyslice.com



I was kind of a big deal…

Director, New and Social Media @Novell

The sexiest title 

in Marketing today?



Obligatory social media slide?

Social media = Web 2.0 ideas via online apps

• People produce content

• Via accessible publishing tools

• Info dissemination through interaction• Info dissemination through interaction

• Broadcast (one to many) from social (many to many)

• Web-based technologies

- Wikipedia



Blah, blah, blah…. 

Go to Mashable, Marketing Profs,  Eloqua, 

your favorite SM evangelist…..your favorite SM evangelist…..



My Reality: 

Delivering 100%+ Delivering 100%+ 

annualized growth



I’m selling 

expensive 

software to software to 

geeks



The reality is…



Reality #1

Everyone is doing it…Everyone is doing it…



Reality #2 

Content marketing works



Reality #3 

You need to stop 

talking about yourself



Reality #4: 

You need to move faster



Reality 5: 

That journalist is now 

your contract blogger



Reality 6: Man can’t live by 

content marketing alone

• Still need a marketing mix

• PPC, SEO, Email, web, CRM …

• And result dictate your mix• And result dictate your mix



Reality #7

Vendors outnumber real 

people in many channels



Reality 8: 

Not as much social magic 

when selling a $500,000 

productproduct



Reality #9: 

Content quality matters most



Stay tangy my friends…

Frank Days

VP, Marketing, Correlsense

@tangyslice

Linkedin.com/tangysliceLinkedin.com/tangyslice

fmdays@tangyslice.com


